Message from Ms Tara Sinha.
ADVERTISING AGENCIES ASSOCIATION OF INDIA

Stranded in New York I will miss this very special event...Wish I were there. My most sincere Congratulations to all at AAAI.

I would like to respond to the four questions.

Here goes:

a) What were the highlights of your term as the AAAI President?

As you may be aware my term was short, for an unusual reason...my departure from Clarions. Despite this, I do believe we were able to achieve something important: 
The resolution of a long standing and long drawn out dispute with the IENS, as it was then known, related to the finalisation of the Contract between agencies and the press. On taking office I suggested that direct discussions could be a way to settle matters quickly and amicably. An invitation was extended to the Advertising Committee of the IENS and they responded very graciously, insisting that they would host the luncheon meeting at The Taj. We met, we "wined & dined" and a contract was approved. Perhaps it was a happy coincidence that the President of the IENS was a woman: Saroj Goenka.

b) How has the industry changed since you were President?

In almost every way, except that the fundamental core of our business has stayed rock solid: Building, Reinforcing & Evolving Brands. Since my time many new labels have been given to this primary task of advertising and occasionally it has been suggested that Eureka we have just discovered the role and mission and purpose of Advertising!

Sadly, there is another way in which very little has changed and that is in the improvement of training facilities.  My personal association with the Indian Institute of Mass Communication (as Chairperson) and with a few institutes in the private sector has not been encouraging. I do feel strongly that the size and scope of today's advertising industry urgently requires much better training institutes.

c) What is the one thing you would do to take the industry forward? 

I have already mentioned training. Let me amplify why: in addition to enhancing the industry's professional capabilities it will add to the confidence level of agency personnel across the board. This is critical if one is to deal as equals with the much smarter and much better trained guys working across the table on the client's side. In an age when budgets are Huge and the stakes correspondingly higher, Professionalism is essential.

In addition I would so like the industry to revive an attempt we made some years ago to replicate a structure similar to the Ad Council of the United States. The Ad Council was established during the Second World War to generate the sale of War Bonds; since then, and till today, it works closely with several State and private organisations to support them through professionally crafted advertising campaigns. Citizens across the country need so desperately to benefit from the delivery of Good Governance... perhaps such an initiative might help to make this happen!

d) What is your advice to young professionals in the industry?

First, Be Professional. Know your job, be confident and not subservient nor overly obliging. Second, Stay in Touch with People. Walk among them, feel with them, always remain aware that you are communicating with            'one person at a time' not an unthinking, elusive mass, even though you are doing so on a Mass Scale. Finally, Enjoy your Work. It is Challenging, hardly ever Boring. Demanding, and often Rewarding. I just wish I were still 'in harness' alongside all of you!!

- Tara Sinha

AAAI President - 1984-85
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