This contest is animal-tested.

Create a print ad on the theme: Don’t buy animal-tested products. For Young Lions Competition, 2010.
Win an all-expenses-paid trip to Cannes to participate in the International Young Lions Creative Competition.
You should be a team of art and copy, under 28 years of age and working with an ad agency. Send entry as
hard copy. Size 25 cm x 16 cm in colour. Last date: May 3, 2010. For rules & details, visit: www.aaaindia.org
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