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AAAI Young Creatives Contest 2005.

Contest Rules: 

	1.
	The contest is open to people presently employed in AAAI member agencies and INS accredited agencies only. Evidence of this may be called for.

	
	

	2.
	Upto a maximum of 3 members per team, all members should be born after 26 June 1976, fluent in English and familiar with Apple hardware and Adobe software, and at least one member should know web designing and uploading a web banner / superstitial / interstitial (pop up) on the Internet.

	
	

	3.
	A team may comprise even less than 3 members provided at least one member has all the web skills and technical knowledge specified in the previous point (point 2).  

	
	

	4.
	Only one entry per team is allowed. 

	
	

	5.
	The entry should be a printout of size 25 cms. height x 16 cms. width, mounted on hardboard and the online version on a CD in HTML format, (Internet banner of width 468 pixels, height 60 pixels) keeping the concept and the theme the same -- Tsunami Aid Relief.

	
	

	6.
	Participants should mount their ad on hardboard, paste their names, date of birth, name of the Ad Agency they are employed with, contact address, telephone numbers and email ID, and signature on the reverse of mounted printout. 

	
	

	7.
	Participants must have a valid Indian passport not expiring before December 2005 and should undertake responsibility to get the relevant visas to travel to France. 

	
	

	8.
	The decision of the jury is final and binding. 

	
	

	9.
	All entries received become the property of AAAI and can be used by AAAI for any purpose it may deem fit. 

	
	

	10.
	AAAI does not take responsibility for any entries lost, damaged or not received. 

	
	

	11.
	AAAI reserves the right to change any/all terms and conditions without prior notice. 

	
	

	12.
	Entries may be sent by courier (not by email), latest by

5.00 p.m. on Monday 18th April, 2005, to 


	
	Advertising Agencies Association of India (AAAI)

35, Maker Tower “F”, Third Floor

Cuffe Parade

Mumbai 400 005
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